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MOLDING MINDS. TEACHING SKILLS. 
CHANGING LIVES. FOR OVER 80 YEARS.

We couldn’t help but notice that lately, many colleges have started sounding a lot like Monroe. In an
uncertain economy, everyone suddenly seems to be talking about job placement, career counseling,
practical skills and internships. At Monroe, however, these key ingredients for success are not a 
recent revelation, but the core academic values upon which we have built our reputation.

For eighty years, Monroe College has focused on providing relevant, Real World education to hard
working students of every background, around NY and around the world. In fact, thousands of
Caribbean students have graduated from Monroe in the last two decades. They come because, 
beyond excellent academics, Monroe is a unique family of support and encouragement. They come
because, here, everyone knows them by name. They come because the skills learned and friendships
formed at Monroe will change their lives forever. And they, in turn, will go on to change the world. 

It’s nothing new. It’s not a talking point. It’s who Monroe is today. It’s who we have always been. 
To find out more, call us 1.877.269.7744

Education for the REAL WORLD
Bronx, New Rochelle and Online
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ENTY UNDER FORTY • Nov. 8-14, 2013Caribbean Americans are a 

vital national resource, creat-
ing employment, commercial, 
and cultural opportunities, 
while empowering communi-
ties with a force as compelling 
as the oceanic heritage of our 
ancestors.

Caribbean Life and Diaspo-
raDashboard.com are mind-
ful of these contributions, and 
proud to dedicate a special edi-
tion highlighting the unique 
accomplishments of some of 
these gifted people. 

They are a new genera-
tion, with ideas and talents to 
match.

Our “20 Under 40” publica-
tion showcases 20 of Caribbean 
America’s best and brightest, 
including a “Project Runway” 
winner, a cargo expert recon-
necting people to their home-
lands, a pair of food indus-
try executives nourishing our 
commercial trade, and a digital 
expert or two breaking new 
technical frontiers.

Some of them have con-
quered extraordinary obstacles 
on their personal and profes-
sional journeys. Others have 
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Saluting a new 
generation of 

Caribbean 
American leaders

Kenton Kirby
Editor

Caribbean Life

paved the way for future gen-

erations to succeed with con-

fidence. 

Yet all of them have demon-

strated a commitment to hard 

work, attention to duty, and 

love of community that has 

inspired, educated, healed, and 

uplifted innumerable people.

They are making today and 

tomorrow better than yesterday 

for all of us. We thank them for 

that, and hope that you, our 

faithful readers, will enjoy read-

ing their stories as much as we 

did bringing them to you.
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DiasporaDashboard.com is thrilled 
to partner with Caribbean Life and 
News Corp on the inaugural “20 
Under 40” awards honoring the next 
generation of great Caribbean Amer-
ican leaders.

Honoring these young successful 
professionals is not just about hand-
ing out accolades — it is also about 
recognizing the critical contribu-
tion that they make to the Ameri-
can society, as well as the vital role 
they play in the economic growth 
and development of the Caribbean 
region.

And this role is not only reflected 
in the billions of U.S. dollars that 
Caribbean Americans remit to their 
homelands annually.  

It is a fact that in just over 20 
years, remittances have grown from 
under 50 billion United States dol-
lars to more than $600 billion a 
year.

A recent report published earlier 
this year by the Multilateral Invest-
ment Fund (MIF), a part of the 
Inter-American Development Bank, 
puts the number at 61.3 billion U.S. 
dollars to the Caribbean and Latin 
America.

Yet resource flows by diasporans 
to their homelands are not limited 
to money.  

Caribbean nationals living in 
the diaspora are trending towards 
becoming “partners in development” 
of their countries of origin as they 
increasingly engage in philanthropy, 
entrepreneurship, academia, tour-
ism, trade, health, and advocacy … 
utilizing their financial resources, 
expertise, and social and profession-
al networks.

These young mavericks, turn on 
its head the notion of “brain drain” 
and cause us to take a thoughtful 
look at the tremendous potential 

that they represent.  
In this regard, perhaps it is time 

we exchanged the notion of “brain 
drain” for “brain gain” in light of 
current trends in diaspora engage-
ment.  

With the explosion of information 
and communications technology, we 
are experiencing a virtual revolution 
in diaspora engagement, and these 
young people are at the center of 
this revolution which could prove to 
be the lynchpin for development of 
the Caribbean.

Hats off to Caribbean Life news-
paper and News Corp for their vision 
in this endeavor of recognizing the 
next generation of Caribbean Ameri-
can leaders.  

We say to the awardees, “To 
whom much is given, much is 
expected.”  

The community honors you and 
your achievements and looks for-
ward to continuing to engage with 
you over the years to come.

We’re proud to recognize 
these outstanding

 Caribbean Americans

Dr. Geneive Brown Metzger
Executive Vice President

DiasporaDashboard.com
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I am delighted to invite you to the 
special events that mark CUNY Month 

during the month of November at CUNY’s 
24 colleges and professional schools.

– Interim Chancellor 
William P. Kelly

Open houses, admissions and fi nancial-aid workshops, sports tournaments, lectures, performances, and book talks, 
most of them free, and panel discussions with world-class faculty, high-achieving students and honored guests.

NOV. 1-DEC. 20
LATINO NEW YORKERS 
1980-2001
Commemorating 100 
Years of El Diario
LaPrensa
Longwood Art Gallery
Hostos Community College
Noon-6 p.m.   Free 

NOV. 8
HACIA TIEMPO!
On the cultural meaning 
of Salsa: An evening with 
Paquito Pastor on Piano
Borough of Manhattan 
Community College
2 p.m.  Free

NOV. 14
THE ROBERTS COURT: 
A REPORTER’S 
REFLECTIONS
Adam Liptak, 
New York Times Supreme
Court correspondent
The City College of NY
5 p.m.  Free

NOV. 17
THE HUNGARIAN STATE 
FOLK ENSEMBLE
Lehman College Center 
for the Performing Arts
8 p.m.  
$35-$10

NOV. 1-11
DONATE TREATS FOR 
TROOPS AT HOME 
AND AWAY
John Jay College of 
Criminal Justice
All Day  
Free

NOV. 9
CITIZENSHIP NOW 
APPLICATION 
ASSISTANCE EVENT
Brooklyn College 
Student Center
11 a.m.-2 p.m.  
Free 

NOV. 14
MPH & MS 
GRADUATE STUDENT 
INFORMATION SESSION
CUNY School of 
Public Health
5:30 p.m.-7:30 p.m.  
Free

NOV. 18

Explore
CUNY
Graduate
Programs  2-7 p.m.
         at Grand Hyatt Hotel 

NOV. 10-DEC. 15
LIES MY FATHER 
TOLD ME
National Yiddish 
Theater Folksbiene
Baruch College 
2 p.m.  
$50-$60

NOV. 14
TALES FROM THE TRASH: 
SANITATION WORKERS
Sustainable Cities, and the
Value of Knowledge
Prof. Rebecca Bratspies,
Dr. Robin Nagle
CUNY School of Law
6 p.m.  Free

NOV. 18
A CONVERSATION WITH THE 
HON. SONIA SOTOMAYOR
Associate Justice of the
U.S. Supreme Court
President Lisa S. Coico
Prof. Lyn Di Iorio
The City College of NY
5:30 p.m.  Free

NOV. 7-DEC. 11
A CENTURY IN ART
Exhibit of works by
Theresa Ferber Bernstein
Baruch College 
Sidney Mishkin Gallery
Mon., Tues., Wed., and Fri
Noon - 5 p.m.
Thurs. Noon - 7 p.m.

NOV. 11
MARCH WITH 
CUNY’S VETERANS DAY 
PARADE FLOAT
                     29th St. and
                            5th Avenue
                                11 a.m.
                                 Free

NOV. 14-NOV. 15
SUSTAINABLE ENERGY
AND DESIGN CONFERENCE
LEED design, renewable fuels, 
solar thermal and more
Registration Info: 
csebcc.org/conferences.html 
Bronx Community College 
9 a.m.-5 p.m.  Free

NOV. 7
SWALLOW IN THE SUN 
CONCERT BY LIZA GARZA
Accompanied by 
Dominic Garcia
College of 
Staten Island
2:30-4:30 p.m.  
Free

NOV. 12-18
INTERNATIONAL 
EDUCATION WEEK
Study Abroad Programs
CUNY campuses

NOV. 16
“STUART LITTLE”

Kingsborough Community
College Performing 
Arts Center
10:30 a.m.     
For Ages 4 and up. $12

NOV. 18
UNWANTED: THE FACES 
AND VOICES OF HAITIANS 
AND DOMINICANS
Prof. Luis Barrios
John Jay College
of Criminal Justice
1:30 p.m.  
Free

Quality. Affordability. Degrees of Value.

NOV. 20
ONLINE MS IN BUSINESS 
MANAGEMENT AND 
   LEADERSHIP
     INFORMATION SESSION
        School of 
         Professional Studies
            CUNY Graduate Center
              6 p.m.-8 p.m. 

NOV. 1-DEC. 15
ART AS WITNESS 
Exhibit of works by
Rosemarie Koczy
Queensborough 
Community College
Tues. & Fri. 10 a.m.-5 p.m., 
Wed. & Thurs. 10 a.m.-7 p.m., 
Sat. & Sun Noon-5 p.m. Free

For a complete listing of Open Houses at all CUNY colleges and details on 
hundreds of other events during CUNY Month visit www.cuny.edu/cunymonth
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BY SHAVANA ABRUZZO

Fashion designer Anya Ayoung-
Chee has a rags-to-riches story 
— she won Project Runway four 
months after learning to sew.

“Fuh real!” laughs the ebul-
lient 32-year-old former Miss 
Trinidad and Tobago Universe, 
who stitched up the competition 
on the popular cable TV show in 
2011, after taking a crash course 
on tailoring from a seamstress 
friend.

The triumph allowed Ayoung-
Chee to show her Spring-Summer 
2012 Collection at the Mercedes 
Benz Fashion Week in New York. 
It also came with a $130,000 cash 
prize, and made the fashionista a 
fan favorite on Twitter.

Ayoung-Chee’s Chinese and 
Indian background have given 
her a model’s good looks, but her 
focus is more on sending manne-
quins down the runway, dressed 

OCCUPATION: Fashion de-
signer.
COMPANY: Anya Ayoung-
Chee, Inc.
CLAIM TO FAME: “I won 
Project Runway.”
FAVORITE PLACE: “Trinidad 
and Tobago.”
PERSON I ADMIRE: “My 
mother, Michele Jodhan, be-
cause she is the most resilient 
person I know.”
PERSONAL MOTTO: “Be the 
change you want to see in the 
world” — Mohandas Karam-
chand Gandhi.

BIO FILE

ANYA AYOUNG-CHEE ‘Project Runway’ winner 
sews up the Caribbean brand[
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in her vibrant, sexy styles that 
uphold the relaxed vibe of her 
aquamarine, oceanic heritage. 

The sultry prints and smok-
ing silhouettes are meant for a 
fashion-forward woman who isn’t 

afraid to flaunt her figure, says 
the artist, who was born in New 
York and raised in Trinidad, where 

she is a TV celebrity.
Ayoung-Chee, once a classical-

ly trained ballerina, turned her 
attention to fashion after win-
ning a scholarship to the Parsons 
School of Design in Manhattan, 
and studying fashion in London.

The Harlem resident’s success-
es are irrefutable. Her lingerie 
line, Anya de Rogue, was the first 
of its kind in the Caribbean, her 
eponymous clothing line is gain-
ing an increasing following, and 

she has her own Wikipedia page.
Tragedy has made her tri-

umphs possible. Ayoung-Chee, 
one of six siblings, was still a 
student when one of her brothers 
was kidnapped. And she named 
her first clothing line, Pilar, after 
another brother who was killed in 
a car crash. 

The calamities propelled the 
family onward, she shares.

“Pilar wasn’t able to live much 
of his life, and I wanted to pursue 
my own dreams and do what I 
really liked, which was fashion, 
in homage to him,” says Ayoung-
Chee, whose mother, Michele Jod-
han, created the Tallman Founda-
tion, an arts charity for under-
privileged youngsters, making 
her daughter its spokeswoman.

Anya Ayoung-Chee engenders a 
rainbow of labels — among them, 
trendsetter, fashion visionary, and 
humanitarian.

Yet there is one badge she is 
proud to wear. It is that of a young 
entrepreneur committed to her 
Caribbean ancestry, and dedicat-
ed to sharing its spirited brand 
with the world.

The Caribbean Diaspora’s Newest Radio Program

“Diplomatically 
Speaking”

with 
Dr. Geneive Brown Metzger

Former Jamaican Consul General

Tune in to hear from the leaders in fi nance, 
U.S. federal and local government, 

CARICOM Ministers and Heads of State...
Diplomats... Business Leaders...

The talk that keeps you 
updated and up to speed.

Sponsored by

Sundays
4-5pm

93.5 FM

Also listen at tunein.com

“PILAR WASN’T ABLE 
TO LIVE MUCH OF HIS 
LIFE, AND I WANTED 
TO PURSUE MY OWN 

DREAMS AND DO WHAT 
I REALLY LIKED, WHICH 

WAS FASHION, IN 
HOMAGE TO HIM.”

 

 
Congratulations to Our Very Own 

Melissa Chapman  
for Being Named to 

Caribbean Life Newspaper & 
DiasporaDashboard.com’s  

20 Under 40 
 
 

*** 
 
 
 

335 Adams Street 
Suite 2700 

Brooklyn, NY 11201 
www.ibrooklyn.com 

 
Carlo A. Scissura 
President & CEO  
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BY SHAVANA ABRUZZO
The decommissioned B-37 bus 

is back on the road again, linking 
Brooklynites to vital commercial 
corridors in Brooklyn — and rid-
ers can thank Melissa Chapman 
for its return.

The vice president of govern-
ment and community relations at 
the Brooklyn Chamber of Com-
merce spent the best part of this 
summer soliciting communi-
ty support, attending meetings, 
picketing outdoors, and testifying 
before the Metropolitan Transpor-
tation Authority to restore the 
vital artery connecting Sunset 
Park to Downtown.

“The bus needed to be returned 
because businesses along the 
stretch were suffering,” she says. 
“They were not getting the traffic 
they would normally get.”

A few days after her testimony, 
Chapman was delighted to learn 

OCCUPATION: Vice president 
of government and community 
relations.
COMPANY: Brooklyn Cham-
ber of Commerce.
CLAIM TO FAME: “My pro-
fessionalism and persistence go 
a long way to get the desired 
results for my community.”
FAVORITE PLACE: “A spa.”
PERSON I ADMIRE: “My 
mother, Cheryl Wharton, be-
cause she is an anchor when 
things are stormy.”
PERSONAL MOTTO: 
“Dreams don’t work unless you 
do.”

BIO FILE
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MELISSA CHAPMAN Chamber veep forges ahead 
to build community alliances][

T WENT Y UNDER FORT Y

the bus line was up and running 
again.

“It was a real victory!” says 
the grassroots advocate, who has 
climbed steadily through the ranks 
at the chamber, where she started 
as an intern in 2006, and now 
helps steer boroughites through 
the Patient Protection and Afford-
able Care Act, also known as 
ObamaCare, as a certified health-

care navigator.
Some of her time is spent at 

her off-site office at the Flatbush 
library, helping people complete 
their applications, answer their 
queries, and diffuse their anxie-
ties. 

One woman in her early 60s, 
whom Chapman — a former jour-
nalist — helped to process her 
forms, was delighted to learn that 
she was eligible for financial assist-
ance through Medicaid, although 
the city had informed her that she 
did not meet the requirements.

“She was so happy that she 
could finally have the knee surgery 
that she had been putting off,” says 
Chapman, 31, also known in the 
community for promoting her Car-
ibbean roots.

The Guyanese American has 
helped to draw the hordes to Car-
ibbean-American Heritage Month 
celebrations, and rally businesses 

to support the West Indian Ameri-
can Day Carnival. 

The events link the past to the 
future, she observes.

“Even though Caribbeans are 
away from home, we have man-
aged to maintain our traditions, 
showcase our culture, be proud of 
our contributions, and keep that 
momentum going from generation 
to generation,” she says.

Other immigrant communities 
are also benefitting from Chapman’s 
work. She introduced residents of 
Brighton Beach and Bensonhurst to 
business improvement districts and 
merchants associations, conquering 
a few hurdles along the way, includ-
ing being tossed out of stores.

But that has not stopped her 
from returning with more flyers, or 
from patronizing local restaurants 
to form civic alliances.

“You have to forge ahead, in order 
to build community engagement,” 

says Melissa Chapman, who is main-
taining cultural gateways while 
breaking through barriers so that 
all Brooklynites have an opportunity 
to succeed and prosper.

121 DeKalb Avenue • Brooklyn • 718.250.8000

The Brooklyn
Hospital Center 
congratulates all 
of the Caribbean Life 
20 Under 40 Honorees.

tbh.org

Find a Physician by name or specialty
CALL 877.TBHC.DOC
           (877.824.2362)

Join the conversation:
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TO GET STARTED, 
CONTACT US TODAY!

One 
Stop 

Mortgage 
Solutions!

Emigrant Mortgage Emigrant Mortgage 
CompanyCompany

 has multiple has multiple 
product & program product & program 

choices ...choices ...
 our Mortgage  our Mortgage 

Consultant will work Consultant will work 
with you to with you to 

determine the “perfect fit” for determine the “perfect fit” for 
your financing needs:your financing needs:

We offer 
Financing 

For:
Purchase, Rate & Term, and Cashout Refinance Transactions

Jumbo Loans

Primary, Second Home & Investment Properties

Foreign Nationals/Non-US Citizens 

1 - 4 Family Homes, Condominiums & Cooperatives

Copyright © 2013 Emigrant Mortgage Company, Incorporated - NMLS#1577 (Emigrant). All rights reserved. Emigrant Mortgage Company is a subsidiary of Emigrant Bank. Member FDIC. Emigrant is an Equal 
Opportunity Lender and an Equal Opportunity Employer. All loans are subject to submission of a complete application, underwriting review and credit and property approval. Not all products, and/or programs, 
or incentives are available in all states and/or localities and/or for all loan amounts. Incentives are exclusive and cannot be combined with any other offers. Certain products / programs are offered through other 
third parties, including other Lenders.  Other restrictions and limitations may apply. New York Mortgage Banker License*, New York State Department of Financial Services, One State Street, New York, New 
York, 10004 /// 11/05/2013 *Mortgage Banker activities authorized pending issuance.

Available for first time homebuyers or based on borrower income or census tract eligibility.**
Ask About Our Current Mortgage Incentives** to See if you Qualify!

Robert Peck, Mortgage Consultant, Robert Peck, Mortgage Consultant,  NMLS# 859221NMLS# 859221
212.850.4738 / PeckR@Emigrant.com212.850.4738 / PeckR@Emigrant.com

Emigrant Mortgage Company Congratulates 
Caribbean Life’s 20 under 40 

Award Recipients.

EQUAL HOUSING 

LENDER

 Emigrant Mortgage, proudly serving the 
Caribbean Community for over 26 Years!

BY SHAVANA ABRUZZO
On Sept. 2, 1969, 20 lab work-

ers at the University of Califor-
nia “oohed” and “aahed” as they 
watched test information pass 
between two computers through 
a 15-foot cable, oblivious that 
they were at the precipice of one 
of the most ambitious revolutions 
of our time that would one day 
torpedo us to the kingdom of sci-
ence fiction.

The internet has changed our 
lives, and there seems to be no 
limit to its rapid evolution. Today 
we can store the Declaration of 
Independence on a chip the size 
of a blood cell and perform sur-
gery using robots. 

We can also experience real 
life in real time, thanks to the 
search engine Google and its vid-
eo-sharing website YouTube, both 
of which are stepping up our 
cyber footprint, according to web 

OCCUPATION: Global project 
manager.
COMPANY: Google.
CLAIM TO FAME:   “My fi rst 
name is an acronym for my full 
name, Marc Anthony Robert 
Chin.
FAVORITE PLACE: “My 
home.”
PERSON I ADMIRE: “My 
wife, Becky Chin, because she 
is an amazing mom.”
PERSONAL MOTTO: “Viva la 
vida” (“live your life”).

BIO FILE
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MARC CHIN Web virtuoso helps to put 
YouTube in the spotlight ][

T WENT Y UNDER FORT Y

virtuosos.
“These are wonderful, amazing 

products that consumers can use 
to better their lives,” says Marc 
Chin, 36, a Google global project 
manager, who helps advertisers 
increase their brand’s interaction 
with core consumers through 

out-of-the-box events and enter-
tainment.

The second-generation Jamai-
can — a proud, new dad to 
3-month-old twins Addison and 
Lucas — was the lead account 
manager on YouTube’s “Unstaged” 
concert series, co-sponsored by 

American Express and featuring, 
among other artists, Alicia Keyes, 
John Legend, and British rock-
ers Coldplay, whose performance 
in a bullring in Spain was lives-
treamed around the world.

“Users were sitting at home, 
but they had a front-row seat to 
the action,” says Chin, who works 
at Google’s Manhattan office.

He was also part of the team 

that helped deodorant brand 
Rexona target YouTube brows-
ers with a “Do More” campaign, 
encouraging them to maximize 
each moment through interactive 
films shot on 19 separate cameras 
that let them cruise between the 
angles as they watched. 

In one video, extreme base-
jumper J.T. Holmes leaps from 
Table Mountain in South Africa, 
informing viewers, “Everything 
I’ve ever achieved has been driven 
by my want to do more.” Another 
film follows the personal journeys 
of three dancers who unite on 
stage for the sonic climax.

The high-tech moves enable 
the consumer to be part of a 
broader virtual reality, notes Marc 
Chin, who worked on this month’s 
inaugural YouTube Music Awards, 
giving people an opportunity to 
vote for their favorite videos and 
artists online for the first time.

Marc Chin’s efforts are help-
ing to propel the ball a handful 
of lab workers first punted more 
than 40 years ago to dizzying new 
heights.

“Now, we are creating actual 
experiences for people,” he says.

“THE INTERNET HAS 
CHANGED OUR LIVES, 
AND THERE SEEMS TO 

BE NO LIMIT TO ITS 
RAPID EVOLUTION.”
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BY SHAVANA ABRUZZO
Caribbean talent has a friend in 

Andrew Clarke.
The Jamaican-born founder and 

executive director of Braata Pro-
ductions has helped more than 50 
artists, directors, designers, techni-
cians, and young entrepreneurial 
artists in the diaspora launch folk 
music careers, work in theater, and 
learn more about the industry.

Braata — Jamaican slang for 
“something extra” — has also tuned 
culture vultures to Caribbean tra-
ditions and customs through pul-
sating performances that bring the 
islands to the Big Apple, whose arts 
melting pot had a Caribbean defi cit, 
according to Clarke, 29.

“New York has such a strong Ca-
ribbean presence, but we were lack-
ing in the cultural aspect,” he says.

Clarke, a performance student 
at Brooklyn College, formed his 
company in 2009, and included the 

OCCUPATION: Founder and 
executive director. 
COMPANY: Braata 
Productions.
CLAIM TO FAME: “To gain 
greater notoriety and respect 
for Caribbean art form.”
FAVORITE PLACE: “The 
theater.” 
PERSON I ADMIRE: “My 
father, Oswald Clarke, who 
made great sacrifi ces to ensure 
that I got the best that life has 
to offer.”
PERSONAL MOTTO: “Perse-
vere and defy the odds.”

BIO FILE

ANDREW CLARKE Arts impresario brings the 
Caribbean to the Big Apple ][

T WENT Y UNDER FORT Y
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Braata Folk Singers, the Braata The-
atre Workshop, and Braata Educa-
tion and Outreach programs, keep-
ing them afl oat with fundraisers.

The folk ensemble performed a 

benefi t at the Brooklyn Music School 
in 2011 to raise money for travel ex-
penses to the World Choir Games in 
Ohio, thrilling visitors with an eye-
popping set that Clarke designed, 
with fl owers, coconuts, breadfruits, 
and a cooking pot allegedly fi lled 
with dumplings and items remi-
niscent of a Kingston market. The 
group made it to the tourney, and 
returned with two silver medals, and 
a bronze one.

Braata Folk Singers will also per-
form at the company’s holiday pro-
duction of “Old Time Grand Market” 
on Dec. 14 at the Jamaica Perform-
ing Arts Center. The family day, in-
cluding a parade, vendors, and a 
concert, commemorates a slavery-
era tradition, when workers received 
a pre-Christmas break to revel with 
their families.

Clarke, who lives in Queens, 
hopes such evocative performances 
will inspire youngsters to loftier 

goals.
“People rarely tell their child 

to become an actor or a singer,” he 
says. “I’m hoping Braata can show 
that you can make a living in the 
performing arts and make a positive 
contribution to society.”

Clarke is leading the way, show-
casing new works and honoring es-
tablished Caribbean playwrights 
through staged collaborations. 

Emerging artists have a role 
model in the entrepreneur, an ac-
complished singer, actor, director, 
and producer — and winner of doz-
ens of industry awards and medals 
from his birth nation, including the 
Prime Minister’s Youth Award for Ex-
cellence in Arts and Culture. Clarke 
also represented Jamaica at the per-
forming arts world championships 
in Hollywood in 2008, where he was 
crowned grand champion.

Trailblazing new creative oppor-
tunities is what the impresario does 

best.
“A lot of people go to concerts to 

get away from the realities, but the 
arts can be rewarding and serve as 
a point of relief,” says Clarke, who 
knows that better than most.

650 5TH AVENUE, 11th FLOOR

NEW YORK, NY 10019

(212) 830-4500
www.willcap.com

WE PROUDLY SPONSOR

The 2013 
20 Under 40 

Awards
Congratulations to the next generation 

of Caribbean American Leaders

“Integrity, Focus, Trust and Experience”
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BY SHAVANA ABRUZZO
Bricks, mortar, and the roar of 

jack hammers are the crude hall-
marks of the construction busi-
ness, but demolishing and resur-
recting buildings is a form of art 
for Dexter English, a construction 
project manager who specializes 
in hospitals.

“It’s a choreographed dance,” 
says the 37-year-old Guyanese-
American, who helped to plan, 
execute, and finish construction 
on the Katz Women’s Hospital in 
Queens last year, with the Lend 
Lease Project Management and 
Construction company.

The 10-story glass tower, fea-
turing more than 160 single-bed 
rooms with hotel-like accommo-
dations, was a tall order. English 
was responsible for overseeing a 
pair of floors and a $26-million 
budget. But it took a year of pre-
liminary work before the first dirt 

OCCUPATION: Construction 
project manager.
COMPANY: Hunter Roberts 
Construction Group.
CLAIM TO FAME: “I rose 
from assistant project manager 
to project executive, overseeing 
two fl oors and a $26 million 
budget at the Katz Women’s 
Hospital.”
FAVORITE PLACE: “Home.”
PERSON I ADMIRE: “My 
former senior project manager, 
Christopher Abbate, for being 
my biggest champion.”
PERSONAL MOTTO:“Change 
is hard, but it’s necessary to 
survival.”
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DEXTER ENGLISH Construction executive 
builds the American Dream ][

was unearthed.
“There was a lot of preparation 

before any boots on the ground 
showed up,” says the Queens 
resident, who had to isolate the 
construction site, limit vibration, 

and address other logistics, while 
accommodating the hospital’s 
surgical schedule. English pored 
over construction plans and hag-
gled with subcontractors, using 
skills honed during his work as 
chief engineer of Guyana’s Upper 
Demerara Berbice region. 

His experienced eye was criti-
cal at Katz, from the get-go.

“If I was looking at an archi-
tect’s drawing of a washroom, I 
wanted to see a water closet, a 
lavatory, the cabinetry, the floor 
tiles, the hand drier, the mirrors 
— from soup to nuts,” he sees. “I 
was looking for a complete job.”

It helped that English knew 
every last piece of equipment that 
went on the ground, and was 
handy at deflecting troublespots. 

Expenses threatened to balloon, 
when hospital officials insisted on 
using expensive terrazzo floor-
ing from Germany, until English 

— currently renovating St. Fran-
cis Hospital on Long Island with 
the Hunter Roberts Construc-
tion Group — suggested modified 
veneers to stay within budget.

On topping day, when the final 
beam was ceremoniously installed 
— complete with a flag raising 
and a symbolic tree planting — 
English and his team still weren’t 
done. A three-month test period 
that followed alerted them to rou-
tine glitches, like chipping paint 
and doors that wouldn’t close, 
before the Department of Build-
ings gave its final nod.

“It was very stressful, but we 
got the job done,” says the project 
manager, who spends some of 
his off hours helping immigrants 
with overseas engineering degrees 
find work in the industry.

“I want them to have the same 
opportunities I had when I needed 
a soft landing in the U.S.,” says 

Dexter English, who is living the 
American Dream, while keeping 
its framework strong for newcom-
ers looking to break ground here.

]
BY SHAVANA ABRUZZO

Jamaican immigrant and Har-
lem attorney Jinelle Craig has a 
surefire way to honor her rich 
Caribbean background.

“Jamaicans are hard workers, 
and everyday when I go to work 
I bring a certain sense of the 
Jamaican work ethic with me,” 
says the 28-year-old legal eagle, 
who specializes in municipal 
finance and economic develop-
ment for the city. “It’s important 
to do my job well.”

It is a job well done indeed. 
Craig helps to negotiate complex 
real estate deals and municipal 
finance bond transactions, and 
her work on billion-dollar infra-
structure projects ensures that 
hospitals, tunnels, schools, and 
other vital frameworks continue 
to operate optimally. 

She works on advancing com-
munity development projects, 

OCCUPATION: Attorney.
COMPANY:  New York City 
Law Department.
CLAIM TO FAME:  “I encour-
age young people to pursue an 
education because once you 
have that, no one can take it 
away from you.”
FAVORITE PLACE: “My 
church.”
PERSON I ADMIRE: “My 
grandmother, Joyce Maitland, 
because she immigrated to 
America and established a 
foundation for her family to live 
the American Dream.”
PERSONAL MOTTO: “De-
light thyself also in the Lord; 
and he shall give thee the de-
sires of thine heart” — Psalms 
37:4.

BIO FILE

P
ho

to
 b

y 
St

ef
an

o 
G

io
va

nn
in

i

JINELLE CRAIG A legal eagle who raises the bar 
when it comes to community[

T WENT Y UNDER FORT Y

too, such as the East River Ferry 
and the human resources organi-
zation BronxWorks, to open new 
pathways and opportunities for 
New Yorkers.

But there is more to this ris-
ing member of the bar than a 
glittering resume that includes a 
membership with the Tau Omega 

Chapter of Alpha Kappa Alpha 
Sorority — the oldest Greek-let-
tered organization established by 
African American women — and 
impressive educational stints in 

Germany, France, and England, 
where she took courses at Oxford 
University. 

Craig is a proud civic activist 
and a past member of Commu-
nity Board 11 in the Bronx, where 
she grew up after relocating from 
Montego Bay with her family at 
age 6. She is also committed to 
empowering the next generation.

Craig says she was gratified 
when students approached her 

after she delivered a 2011 grad-
uation-day address at MS 180 in 
Co-Op City — her alma mater — 
and told her that they saw them-
selves in her.

“Anyone can be a role model, 
but when it’s someone who looks 
like you, that’s powerful because 
it brings accomplishing goals 
closer to home,” says Craig whose 
charitable works include helping 
her young neighbors navigate 
the intimidating maze of college 
applications.

“I tell students to tell their 
stories from the heart when writ-
ing their college essays because 
an essay about a kid working 
two jobs to help his single par-
ent is as much of an impactful 
story as someone who has studied 
abroad,” she says.

Jinelle Craig’s own story is an 
inspiring read, with more chap-
ters forthcoming — and the best 

part is that there is no ending in 

sight.

“ANYONE CAN BE A ROLE 
MODEL, BUT WHEN 
IT’S SOMEONE WHO 

LOOKS LIKE YOU, THAT’S 
POWERFUL,IT BRINGS 

ACCOMPLISHING GOALS 
CLOSER TO HOME.”
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BY SHAVANA ABRUZZO
When a car veered off a cliff in 

Grenada last year, killing the two 
brothers inside, Total Caribbean 
Network in Queens aired a tel-
ethon so that Caribbean Ameri-
cans could help the distraught 
family pay for the funerals.

The media company was also 
on hand when costumed revelers 
strutted their stuff at the jaunty 
West Indian Day Parade in Brook-
lyn on Labor Day, streaming the 
eye-popping action live to 90,000 
viewers on more than seven Car-
ibbean islands — for the first 
time in the parade’s 46-year his-
tory — from a booth set up along 
the way.

The network is a conduit 
between Caribbeans and their 
compatriots living abroad, says 
Junior George, who co-founded 
the firm with his brother Johnnie 
in the 1990s as a one-hour cable 

OCCUPATION: Co-founder 
and managing director. 
COMPANY: Total Caribbean 
Network.
CLAIM TO FAME: “We are 
able to bring the Caribbean to 
the living rooms and bedrooms 
of Caribbeans in the diaspora.”
FAVORITE PLACE: “The 
river behind my house in Gre-
nada.
PERSON I ADMIRE: “My 
older brother, Julien George, 
who inspired me to become a 
radio personality.”
PERSONAL MOTTO: “Never 
give up.”
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JUNIOR GEORGE Media marvel takes ex-pats 
to the tropics ][

T WENT Y UNDER FORT Y

TV show. They expanded it a few 
years ago into a multi-pronged 
cyber outfit, bringing live, Carib-
bean-themed news and entertain-
ment to a growing, web-plugged 
market, financing the ambitious 

venture themselves at first.
“We are trying to unify the 

entire Caribbean region,” says 
George, 35, one of eight siblings 
who emigrated from Grenada to 
the U.S. with his family as a 
teenager, and later distinguished 
himself in the media arts, earning 
industry awards, such as a City 
Council proclamation this year 
for excellence in media, before 
tapping into an institutional void 
that arose when WLIB Radio 
downsized in 2005.

“Everybody used to listen to 
WLIB, but when it left, Caribbean 
people, especially in the New York 
area, were left yearning for some-
thing they could identify with,” 
says George, a former producer 
and host of the popular Carib-
bean entertainment show, Time 
Plus. “That’s when we came in 
and delivered content to this dis-
enfranchised community.”

The 15,000-plus viewers 
who now tune in daily to lis-
ten to Caribbean programming 
— including live performances 
and music videos, as well as live 
events, educational programs, 
gospel, and talk shows — feature 
some heavyweights. The govern-
ment of St. Vincent contacted 
George in September and asked 
him to broadcast its first repara-
tions conference, a forum seeking 
compensation from Europe for 
native genocide and enslavement 
of Africans during colonization.
“They reached out to us, since 
they didn’t have any other viable 
media hooks,” says the honoree, 
whose inter-Caribbean pipeline is 
increasing, with new company 
sites coming to Florida and Geor-
gia this year, and to Canada and 
the U.K. in 2014.

Caribbeans relocate overseas 
for a better life, but they often end 

up missing home, according to 
George, who has discovered a way 
to ward off their blues.

“We bring home to them,” he 
says.
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By Shavana aBrUzzo
Sabrina Antoinette HoSang is 

a top-tier food executive, but she 
honed her chops from the bottom 
layer up, immersing herself in the 
highly competitive trade while in 
grade school.

It was hardly a piece of cake, 
reveals the Rockland County resi-
dent.

“When I wasn’t studying, I 
was learning how to make bread, 
answer phones, take orders, and 
deal with wholesalers,” says the 
34-year-old chief operating offic-
er of her family’s pair of compa-
nies, Royal Caribbean Bakery and 
Caribbean Food Delights. “It was 
hard work because I wanted to be 
my own boss.”

HoSang’s parents, Vincent and 
Jeannette — Jamaican immi-
grants of Chinese descent — 
established the family empire 
in the 1970s with a single store 

OccupatiOn: Chief operat-
ing officer.
cOmpany: Royal Caribbean 
Bakery, and Caribbean Food 
Delights.
claim tO fame: “I am a 
competitive person who likes to 
be a leader, not a follower.”
favOrite place: “Any-
where near the water.”
persOn i admire: “My 
parents because they are strong 
people and not afraid of any-
thing.”
persOnal mOttO: “Life is 
too short, it’s up to you to make 
it sweet.”

bio File

Sabrina HoSang Food exec with a sweet 
approach to business ][

in the Bronx, and have seen it 

ascend to the head of the food 

chain as North America’s largest 

Jamaican frozen food and baked 
goods manufacturer. 

HoSang, one of four siblings, 
has only sweetened the pot since 
coming aboard in 2001. 

She introduced “Mr. and Mrs. 
Patty” mascots and toys, revived a 
patty-eating contest, and created 
a bun-and-cheese competition — 
a popular staple at street fairs. 

She is also the brainchild 
behind Sabrina’s Delights, a new, 
more Americanized line of savory 
and sweet foods that are flying off 
shelves in supermarkets and spe-
cialty stores.

Yet the HoSangs have not for-

gotten the community that made 
their success possible. They annu-
ally feed 400 students from dif-
ferent islands that compete in 
track and field at the University of 
Pennsylvania. They fund a mobile 
healthcare clinic in the Carib-
bean. And they donated $150,000 
to a church in Jamaica for a new 
chapel, among their other chari-
table endeavors.

HoSang’s own hard work has 
not gone unnoticed. Assembly-
man Nick Perry (D–Canarsie) 
named her a “Dynamic Woman.” 
The Progressive Democrats Politi-
cal Association handed her an 
excellence award. And the Carib-
bean American Chamber of Com-
merce and Industry inducted her 
as a business visionary. 

Future generations of leaders 
and entrepreneurs can take a bite 
out of HoSang’s tried and tested 
recipe for embracing life to the 

fullest.
“Be passionate about what you 

do,” she says. “Otherwise it won’t 
last.”

“tHe Caribbean 
ameriCan CHamber 
of CommerCe and 
induStry induCted 
Her aS a buSineSS 

viSionary.” 

By Shavana aBrUzzo
Golden Krust Bakery and Grill 

executive Haywood Hawthorne 
will begin Thanksgiving this year 
as he has done in the past. 

The vice president of manu-
facturing and information tech-
nology at his family-owned food 
corporation will travel from his 
Westchester home to a shelter 
in the Bronx to serve piping hot 
jerk turkey, rice and peas, oxtail 
stew, and cocktail patties to the 
homeless.

It is the least he can do, accord-
ing to him.

“It’s my small way to make 
my surrounding world better 
because I’m blessed to work for a 
family who founded a company,” 
says Hawthorne, 32, who man-
ages Golden Krust’s South Bronx 
manufacturing plant, where large 
items, such as breads, buns, and 
patties are made, packaged, and 

OccupatiOn: Vice president 
of manufacturing and informa-
tion technology.
cOmpany: Golden Krust Bak-
ery and Grill. 
claim tO fame: “Getting 
the impossible done.”
favOrite place: “Mon-
tego Bay, Jamaica.”
persOn i admire: “My fa-
ther, Lowell Hawthorne, for his 
humility, empathy, and manner 
in which he conducts himself in 
business.”
persOnal mOttO: “Con-
tinually moving forward.”

bio File

Haywood HawtHorne Food industry big gets 
‘the impossible done’ ][

shipped to 120 franchises, in addi-
tion to retail outlets and special 
outdoor events throughout the 
country.

Hawthorne oversees more than 
170 workers, whom he has come to 
regard as family, celebrating their 
birthdays with catered dinners. 

Some have been with the com-
pany since its inception in 1989 
when his parents, Lowell and 

Lorna, pooled their resources 
with relatives and opened the first 
Golden Krust store on East Gun 
Hill Road in the Bronx, in tribute 
to his grandparents, Ephraim and 
Mavis Hawthorne, who owned and 
operated a bakery in Jamaica. 

Seven years later, the compa-
ny became the first Caribbean-
owned business in the U.S. to be 
granted a franchise license.

Today, Golden Krust endows 
up to 40 college scholarships a 

year, and routinely donates food 
to churches, while its product-
are found in supermarkets, hospi-
tals, schools, and other stores and 
facilities. 

First, they must pass Haw-
thorne’s meticulous inspections. 
He spends a large part of his days 
walking the factory floor of the 
two-acre site, trouble-shooting 
problems, such as iffy dough tem-
peratures and idling trucks, with a 
team of bakers, mixing specialists, 
technicians, and engineers so that 
production sails along smoothly, 
especially during the Easter peak 
season when there are 250,000 
extra buns to make and dispatch.

But the job gets done, as it 
has for the past 24 years, he says, 
because of Golden Krust’s team of 
dedicated workers.

“Joe Torre once said that man-
agers get the credit for the homer-
uns that players hit, but we have 

a lot of players that hit homeruns, 
and they deserve the credit,” says 
Haywood Hawthorne, downplay-
ing his role on a team that is a 
major-league player because of 
managers such as himself.

“managerS get 
tHe Credit for tHe 

HomerunS tHat 
playerS Hit, but we 

Have a lot of playerS 
tHat Hit HomerunS,
and tHey deServe 

tHe Credit.”
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BY SHAVANA ABRUZZO
Coral King watched history 

unfold on Jan. 20, when she sat 
in the Blue Room of the White 
House, flanked by actress Angela 
Bassett, and singers Katy Perry 
and John Mayer, waiting for Presi-
dent Obama to be sworn in for his 
second term.

“It was exhilarating — and 
really cold!” recalls the Carib-
bean journalist who covered the 
invitation-only inauguration for 
the Trinidad Guardian, and the 
Jamaican Gleaner, two of the 
media outlets in the Caribbean 
and here that rely on her to deliv-
er all the news that’s fit to print.

King has interviewed high-
ranking government officials, 
such as Grenada Prime Minister 
Keith Mitchell and former Jamai-
can Prime Minister Edward Seaga, 
and assorted celebrities, including 
“Jumping the Broom” actor Laz 

OCCUPATION: Founder.
COMPANY: Coral King PR, 
Entertainment LLC.
CLAIM TO FAME: “I’ve inter-
viewed and worked with several 
celebrities, and promoted 
Caribbean islands at some very 
prominent events.”
FAVORITE PLACE: “An-
guilla.”
PERSON I ADMIRE: “My 
mother because even though 
she faced a mountain of ob-
stacles within her life, she was 
strong and resilient through it 
all.”
PERSONAL MOTTO: “Suc-
cess is where preparation 
meets opportunity.”
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CORAL KING Journalist, model, and PR 
expert is a one-woman brand][

Alonzo and singer Robin Thicke.
Sometimes they just want to 

dish. Boxing champion Floyd 
Mayweather told King he liked to 
kick back and relax before enter-
ing the ring, when she spoke to 
him in Manhattan last year before 
he squared off against Miguel 
Cotto in Sin City.

“He said he chilled out because 

he put in so much work preceding 
the day of the fight,” says King, 
36, whose multi-pronged career 
extends beyond the Fourth Estate.

She moved to the Big Apple 
from Trinidad and Tobago in 1997, 
and was a sought-after model by 
2011, walking the runway of New 
York Fashion Week for the Ameri-
can design label Badgley Mischka. 

King has also appeared in 
TV commercials for Master-
Card, McDonald’s, and American 
Express, and advertised the boons 
of Georgetown University and 
Chase Bank as a radio voice-over 
artist.

These days, she runs her epon-
ymous public relations and enter-
tainment firm, which brought the 
vibrancy of Jamaica, Anguilla, and 
the U.S. Virgin Islands to last 
year’s Bridgehampton Polo Chal-
lenge, where she presented the 
prize to the lucky winner.

King’s aim is to help her clients 
put their best face forward.

“Image is everything,” says 
the Manhattanite, who promoted 
Tobago at the Rush Philanthrop-
ic Arts Gala, founded by Russell 
Simmons, and helped to open 
a second location in the U.S. of 
the Caribbean’s largest furniture 
store, Courts Caribbean.

Could reality TV be next? Actu-
ally yes, she confirms.

“We are working on developing 
a reality show which will feature a 
Caribbean personality,” says King, 
whose entrepreneurial spirit has 
made her a leader, whatever her 
industry.

Logic fuels her success.
“You have to have a good finan-

cial mind, understand the true 
meaning of an asset and a liabili-
ty, then work hard to create assets 
with returns,” notes Coral King, 
whose resourcefulness has earned 

her major bragging rights as she 
works to keep the Caribbean in 
the headlines.

BY SHAVANA ABRUZZO
Gavin Khan provides a gateway 

for Caribbean Americans looking 
to reconnect with their homeland.

The associate vice president of 
Laparkan Trading, the world’s larg-
est Caribbean-owned and operat-
ed ocean and air cargo company, 
manages its northeast district so 
that people can send commercial 
and personal goods to a region 
underserved by traditional package 
delivery companies — whether it is 
machinery to oil traders or food to 
relatives.

“It’s a niche market,” says Khan, 
34, who manages seven retail loca-
tions, a call center, and an export 
warehouse the size of four baseball 
fields in a company co-founded in 
1983 by his father, Guyanese entre-
preneur Glen Khan.

Today, Laparkan is the founding 
father of barrel shipments, a pop-
ular Caribbean custom of trans-

OCCUPATION: Associate vice 
president of northeast region.
COMPANY: Laparkan Trading 
Ltd.
CLAIM TO FAME: “I am 
happy with who I am as a 
person.”
FAVORITE PLACE: “Cap-
podocia, Turkey.”
PERSON I ADMIRE: “My 
wife, Menna Eltaki, because 
she is passionate about so 
many worthwhile causes.”
PERSONAL MOTTO: “True 
contentment is not in having ev-
erything, but in being satisfi ed 
with everything you have.”
”
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GAVIN KHAN A cargo expert who 
lifts up Caribbeans ][

T WENT Y UNDER FORT Y

porting merchandise in containers. 
The informal channel, known as 
a remittance, is incredibly impor-
tant to the islands. In Jamaica, for 
example, remittances made up 15 
percent of the 2007 gross domestic 
product.

Laparkan is also blazing new 
trails, thanks to Khan, Jr.

When he joined the company in 
2011, he discovered the regional 
offices in Brooklyn, Bronx, Queens, 
Mount Vernon, Jersey, and Toronto 
were not on the same page. He 
started roundtable management 
meetings, focusing on teamwork 
and customer service, complete 
with performance updates and 
operational reviews.

“I wanted to make our employ-
ees feel that they were part of 
something bigger and broader,” 
says the Prospect Heights resident. 
“I also wanted to train our custom-
er representatives to be empathetic 
and proactive.”

Workers gravitated to his rally-
ing approach and open-door policy 
— much to the delight of Khan, 
also captain of the marketing, 
human resources, and technology 
departments.

“Anyone, any level, can come to 
chat,” says the executive, who wel-
comes bonding visits, such as the 
one from the scholarly, Barbadian 
customer service representative, 
who routinely pokes his head into 
his office and inquires, “Do you 
have a minute?”

The grassroots reach has helped 
Laparkan create a college scholar-
ship program, and partner with 
faith-based institutions, with Khan 
as the company’s face in the com-
munity, where he is as comfortable 
handing out flyers at a street event, 
as he is rubbing shoulders with the 
Trinidadian prime minister at the 
Trinidadian Consulate.

The focused and friendly Carib-
bean vibe is extended to the work-
front.

“I’ve tried to create a culture 
where employees can voice opin-
ions and work together to solve 
problems,” says Khan. “This has 

created a greater sense of team-
work and collaboration, which ulti-
mately makes for a happier place 
to work.”
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made my day.”
Another seemingly uncontrol-

lable child — a girl in foster 
care — turned around after he 
enrolled her in a youth bible study 
class, and introduced her to the 
power of decorum.

“I told her it’s important to 
be ladylike and got her involved 
in her own development,” says 
Lynch.

People advocacy runs deep with 
the honoree, whose father was 
killed when he was 11 years old. 

Lynch was an award-winning 
youth supporter in his native 
Jamaica, where he formed the 

United Nations-recognized Law-
man Lynch Foundation. Now 
a permanent resident living in 
Crown Heights, he is dedicated to 
instilling good citizenship among 
inner-city youngsters. As center 
director, he applies for grants, 
networks with city agencies and 
schools, and oversees sports and 
education programs that are life-
lines for his young clients.

“Once you get to know some 
of these young men and women, 
they are much smarter than you 
think,” he says.

Lynch’s achievements are 
handy inspiration — he is the 
youngest chairman of the African 
Caribbean and Pacific States Civil 
Society Forum, and he created 
the online magazine, eliteBUZZ.

Lawman Lynch has crossed 
the ocean to empower people and 
make them understand the trans-
formative power of self-improve-

]
BY SHAVANA ABRUZZO

An unruly boy, prone to acting 
up in class and sassing his elders, 
caught the eye of Lawman Lynch, 
director of the after-school pro-
gram at the Bedford Stuyvesant 
branch of the Salvation Army.

Lynch’s simple sleuthing 
revealed the child was having 
problems at home. He swiftly 
took him under his wing, and 
tapped into his talents.

“I had him do his homework 
in my office, and enrolled him in 
the youth choir because he liked 
to sing,” says Lynch. 

Today, the former rapscallion 
is an engaging youngster, who 
let his mentor know just how 
much he appreciated him, when 
he called him up at the crack of 
dawn one Saturday morning.

“His family was going on vaca-
tion, and he wanted to say good-
bye to me,” says Lynch, 30. “It 

OCCUPATION: Program 
director.
COMPANY: The Salvation 
Army.
CLAIM TO FAME: “I am 
the youngest chairman of the 
African Caribbean and Pacifi c 
States Civil Society Forum.” 
FAVORITE PLACE: “Ja-
maica.”
PERSON I ADMIRE: “My 
mother, Daliah Campbell, a 
single parent who ensured that 
our family was provided for, and 
received a good education.”
PERSONAL MOTTO: “The 
sky is not the limit.”

BIO FILE
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LAWMAN LYNCH A youth advocate on a mission to 
change lives — one child at a time[

T WENT Y UNDER FORT Y

ment. Yet his work comes with a 
simple mission statement.

“I aim to change lives,” he 
says. 

LAPARKAN PROUDLY CONGRATULATES

VISIT US AT: WWW.LAPARKAN.COM

GAVIN KHAN

ON BEING SELECTED AS A 2013 
“20 UNDER 40” HONOREE.

LAPARKAN IS CELEBRATING 30 YEARS AS THE #1 SHIPPER TO THE CARIBBEAN

“ONCE YOU GET TO 
KNOW SOME OF THESE 

YOUNG MEN AND 
WOMEN, THEY ARE 

MUCH SMARTER THAN 
YOU THINK... I AIM TO 

CHANGE LIVES.”
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BY SHAVANA ABRUZZO
Kerry McLean would ride the 

train to Manhattan with her 
youth choir on Saturdays, as a 
teen growing up in the Bronx dur-
ing the 1990s, the rails whipping 
past the blighted Crotona Park–
East Morrisania section where 
financially-strapped landlords had 
torched their buildings a couple of 
decades earlier in a wave of arson 
that became a symbol of urban 
decay, and drew a visit from then-
President Jimmy Carter.

“It was not a place to get lost,” 
says McLean, who works in the 
South Bronx enclave these days, as 
director of community development 
at the Women’s Housing and Eco-
nomic Development Corporation.

Since McLean took the job in 
2008, the organization has filled 
the vacant lots with 174 green 
dwellings, attracted more than 
400 new residents, and brought 

OCCUPATION: Director of 
community development.
COMPANY: Women’s Housing 
and Economic Development 
Corporation. 
CLAIM TO FAME: “I’m the 
product of women who prayed.”
FAVORITE PLACE: “Sitting 
on a verandah in Jamaica.”
PERSON I ADMIRE: “My 
parents, Noel and Shirley 
McLean, because they embody 
unconditional love.”
PERSONAL MOTTO: “With 
God all things are possible.”

BIO FILE
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KERRY MCLEAN Community developer is helping 
to revitalize the South Bronx ][

T WENT Y UNDER FORT Y

a flurry of mom-and-pop stores 
to the commercial corridor on 
Southern Blvd. between E. 174th 
Street, and Westchester Avenue 
and Simpson Street.

“We became a catalyst for other 
developers,” says the grassroots 
warrior, 37, who walked from store 
to store trying to unify merchants 

who weren’t even on speaking 
terms. “Now there are more than 
30 businesses, which means more 
eyes and more life on the streets.”

She is also trumpeting the 
region’s longstanding music his-

tory at the Bronx Music Heritage 
Center, which she oversees.

“A lot of people don’t know that 
Morrisania is where Donald Byrd, 
Herbie Hancock, and Tito Puentes 
performed,” says McLean, who 
was the only Bronx worker the city 
selected in 2011 to participate in 
its inaugural Coro Neighborhood 
Leadership Program for aspiring 
public leaders.

The South Bronx’s revitaliza-

tion is a work in progress, but it 
has met its match in McLean. She 
grew up in Jamaica in a devout, 
middle-class family, acutely aware 
of the inequality around her, 
before moving to the Bronx in 
1991, where she is an active mem-
ber of the Wake-Eden Community 
Baptist Church in Edenwald.

“I am sensitive to the haves and 
the have-nots,” says McLean, who 
lived for a year in Bolivia, helping 
to develop rural areas through 
tourism events, including coor-
dinating a marathon in El Torno 
near Santa Cruz that had athletes 
and adventurers ziplining through 
forests and over rivers.

A viable, self-sustaining South 
Bronx lies just around the corner, 
according to her, and it is no stroke 
of luck that people are investing in 
the community once again.

“Everybody wants a neighbor-
hood that they are comfortable in, 

where there are businesses, and 
where their children feel safe, and 
we’re all working together toward 
that,” says Kerry McLean, who 
is spearheading critical efforts to 
help turn a once-neglected hinter-
land into a thriving urban oasis.

“EVERYBODY WANTS 
A NEIGHBORHOOD 

THAT THEY ARE 
COMFORTABLE IN, 
... WHERE THEIR 

CHILDREN FEEL SAFE.”
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the minimum wage is around $280 
dollars a month.

“He was really appreciative,” says 
Nichols, 36, a Jamaican national 
who graduated from Monroe’s New 
Rochelle campus with a 3.98 grade 
point average, landing a spot on the 

prestigious President’s List. 
After graduation he joined Price-

waterhouseCoopers, the world’s 
second-largest professional services 
firm where he had once interned, 
working his way up to senior asso-
ciate. Nichols completed a year-
long assignment in Canada for the 
company, before switching gears in 
2012 and relocating to the St. Lucia 

campus, when his wife accepted a 
job transfer to the island.

Since then, the administra-
tor has de-stressed the academic 
experience for students looking to 
complete their higher education, 
introducing extended tuition plans 
and textbook financing, while keep-
ing the graduation dream alive for 
those in danger of faltering. 

He swiftly contacted a math pro-
fessor for extra tutorials when he 
noticed an otherwise bright student 
struggling with a math course. 

“In the end, she was able to 
pass and graduate,” says Nichols, 
who travels across the Caribbean 
to recruit students to the college 
named after the fifth president of 
the U.S. — an enduring institu-
tion founded in 1933 in the Bronx 
by Mildred King, with seven female 
students and a five-dollar tuition 
fee.

The legacy is being continued 

BY SHAVANA ABRUZZO
A student at the St. Lucia cam-

pus of New York’s Monroe Col-
lege was having difficulty meet-
ing her outstanding tuition bal-
ance, as graduation day loomed 
— until administration director 
Neil Nichols stepped in.

“She had lost her job and couldn’t 
access her loans, so we worked out a 
financial plan for her,” says Nichols, 
an accountant by trade, who put 
together a good-faith payment deal 
so the woman could participate in 
her cap-and-gown ceremony. “It 
made a whole lot of difference to 
her and her family.”

Nichols, who oversees seven 
departments at the college — his 
alma mater — also beefed up secu-
rity at the tiny campus with less 
than 400 students, when one of 
them was robbed of his tuition on 
the way to making a payment. 

The director drafted extra secu-

OCCUPATION: Director of 
administration. 
COMPANY: Monroe College. 
CLAIM TO FAME: “My pro-
fessionalism and my ability to 
deal with people.”
FAVORITE PLACE: “Jamaica”
PERSON I ADMIRE: “My fa-
ther, Keith Nichols, because of 
his honesty and integrity.”
PERSONAL MOTTO: “Ex-
ercise caution, but let this not 
blind you to virtue because life 
is full of heroism.”

BIO FILE

NEIL NICHOLS A college director who is 
in a class of his own ][

rity guards to patrol the block, 
and credited an extra class to the 
fraught man, who had lost $2,000 
in one fell swoop — no small mat-
ter in a nation where people fund 
their own college bills, and where 

today for people aspiring to better 
themselves, against the odds. They 
have a staunch supporter in Neil 
Nichols, who remains in a class of 
his own for reducing the setbacks, 
as they work towards their gradu-
ation day.

BY SHAVANA ABRUZZO
Haitian activist Yve-Car Mom-

perousse was taken aback when 
some girl scouts, whom she was 
thanking for raising money to 
help earthquake victims, began to 
scoff at the eye-pleasing picture 
she showed them of the island 
nation of her ancestors.

“They said, ‘That’s not Haiti, 
where are the guns? Where are all 
the people that are hurt?’ ” recalls 
the Brooklynite, who was fundrais-
ing for a relief organization as assist-
ant director of alumni relations at 
the University of Pennsylvania.

The perception plagued her 
because of Haiti’s contributions 
to civil society.

“Haiti set the precedent for 
freedom in the world,” says Mom-
perousse, 31, who traveled there 
multiple times after the 2010 dis-
aster to work with the Ministry of 
Education to restore literacy, pro-

OCCUPATION: Founder and 
CEO.
COMPANY: Kreyol Essence.
CLAIM TO FAME: “Revolu-
tionizing how folk think about 
Haiti, and how business is done 
in Haiti.”
FAVORITE PLACE: “My 
bedroom.”
PERSON I ADMIRE: “My 
mother, Yvette Momperousse, 
because she gives me the confi -
dence to be fearless.”
PERSONAL MOTTO: “Ask 
not what your country can do 
for you, ask what you can do 
for your country” — President 
John F. Kennedy.

BIO FILE

YVE-CAR MOMPEROUSSE Advocate forms the building 
blocks for a self-reliant Haiti ][
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vide administrators with recovery 
tools, and teach students how to 
effect their own renaissance. 

The emotionally taxing visits 
moved her to help reinvigorate Hai-
ti’s economy and jumpstart its agro-
tourism industry. Momperousse 
gave up her day job this year to focus 
full time on her five-year-old beauty 
company, Kreyol Essence, whose 
organic products for hair, skin, and 

body — including Momperousse’s 
signature Haitian black castor oil 
— are grown and produced in Haiti, 
from seed to package. 

She employs more than 50 farm-
ers and women, whom she provides 
with start-up funds and loan guar-
antees to launch their own entrepre-
neurial dreams, and she has created 
70 new jobs in the largely neglected 
southern region. Her work is a new 
economic model that does not rely 
on charity, she adds.

“I’m just scratching the surface 
of what is to come,” says Momper-
ousse, who is helping to form the 
building blocks for a more self-
reliant Haiti, after being inspired 
by its national spirit in the wake 
of the catastrophe.

She says she saw familiar build-
ings reduced to rubble, but resil-
ient youngsters driven to improve 
their communities. One college 
student, whose presentation she 

attended at a university where 
classes were being held in tents, 
re-channeled his studies after 
learning about the threat of chol-
era, she shares.

“The earthquake inspired him 
to do research on the treatment of 
water,” says Momperousse, whose 
advocacy for Haitians began long 
before the calamity.

She co-founded the National Hai-
tian Student Alliance with Gram-
my Award winner Wyclef Jean in 
2005, uniting Haitian Americans at 
national conferences that featured 
notable Caribbean guest speakers, 
such as writer Edwidge Danticat 
and Sen. Kwami Raoul (D–Illinois). 
Momperousse’s work has been 
applauded. She is an Orphans Inter-
national Worldwide Global Citizen, 
and the Haitian Times named her a 
rising star of 2013, among her other 
salutes.

Haiti’s recovery is an uphill one, 

but thanks to the hard work of entre-
preneurs such as Yve-Car Momper-
ousse, the first rays of sunshine are 
appearing after the long eclipse.

“THE ADMINISTRATOR 
HAS DE-STRESSED THE 
ACADEMIC EXPERIENCE 

FOR STUDENTS 
LOOKING TO COMPLETE 

THEIR HIGHER 
EDUCATION.”
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BY SHAVANA ABRUZZO
America’s favorite pastime is 

wired to win in the cyber league, 
and Andrew Patterson is a digital 
All-Star who wants fans to cap-
ture the action in a new and excit-
ing field of dreams.

“Baseball is a social conver-
sation.” says Patterson, a media 
director at Major League Base-
ball Advanced Media, the league’s 
internet and interactive branch. 
“When you leave and go to a 
new state, and find someone from 
New York, one of the first things 
they ask is, ‘How are the Yankees 
doing?’ ” 

Patterson helps to repurpose 
content on social media sites, so 
that fans can be a part of the 
drama, on and off the field, con-
necting with players behind the 
scenes and livestreaming their 
own videos and clips at stadiums 
hooked up to the web. 

OCCUPATION: Director of 
New Media.
COMPANY: Major League 
Baseball Advanced Media.
CLAIM TO FAME: “Finding 
new ways to reach and enter-
tain baseball fans.”
FAVORITE PLACE: “New 
York City.”
PERSON I ADMIRE: “My 
parents, Carol and Horace Pat-
terson, because they have been 
instrumental in helping to make 
me the person I am.”
PERSONAL MOTTO: “Keep 
trying.”

BIO FILE

ANDREW PATTERSON Digital All-Star is a big hit 
in MLB’s new cyber league ][

T WENT Y UNDER FORT Y

Fans saw Los Angeles Angels 
of Anaheim outfielder Mike Trout 
ham it up on a fishing trip with 
his family. They were a fly on the 
locker-room wall, when the Bos-
ton Red Sox had a champagne 
toast after their World Series vic-
tory. They watched Detroit Tigers’ 
first baseman Prince Fielder play-

ing catch with his son before the 
Home Run Derby at Citi Field. 
And they posted their Halloween 
pumpkins, carved with favorite 
team logos, for trick-or-treaters 

around the world to admire.
“The idea is to create a web 

community, and if three million 
people are fans of a team, then we 
can create a whole experience,” 
says Patterson, 29, a second-gen-
eration Jamaican, who helps to 
operate the league’s website, MLB.
com that livestreams audio and 
video game broadcasts, provides 
schedules, standings, and statis-
tics — plus information on each 

of the 30 teams — with “real-time 
correspondents” delivering on-
the-ground updates and content. 

The cyber alternative is a grand 
slam for fans who can’t be there, 
he says.

“The deluxe experience will 
always be in the stadium, but we 
try to give fans around the world 
one as close to that as possible,” 
says Patterson, who worked on a 
campaign last year that reward-
ed followers with prizes, if they 
tweeted a hashtag to promote 
MLB.TV’s streaming service that 
zoomed the metadata marker to 
the top of Twitter’s national and 
global trending charts for hours. 

Major League Baseball’s virtual 
springboard is batting unprece-
dented new home runs for enthu-
siasts looking for more bang for 
their buck, says Andrew Patterson, 
who is there to help them seize the 
moment.

“We get fans to share their pas-
sion for sports and be able to see 
athletes being just regular people,” 
he says. “These are the things that 
ultimately resonate with all of us 
who love baseball.”

“THE IDEA IS TO CREATE 
A WEB COMMUNITY, 

AND IF THREE MILLION 
PEOPLE ARE FANS OF 

A TEAM, THEN WE 
CAN CREATE A WHOLE 

EXPERIENCE.”

Go to 
www.CaribbeanLifeNews.com 

for the latest in 

 Caribbean news 
 Entertainment 
 Sports 
 Business 
 Viewpoints 

 and more.

GET 
Connected.

CACCI Sponsors and Conducts Workshops and Provides Technical Assistance

In Areas of
 Small Business Services – Financial Empowerment
MWBE Certifi cation Preparation – Job Development 

Small Business Services
Workshops and One-On-One Confi dential Business Counseling designed to help small business owners who need 

technical assistance on how to locate small business resources to manage a successful business in New York City. 

Financial Literacy
Workshops targeted to small business owners on such critical issues as Credit Worthiness, Banking, Loans, Cash 

Flow, Insurance, Budgeting, Homeownership, Foreclosures and Investment and more… 

CACCI NYC MWBE Certifi cation Preparation Program
CACCI continues to engage small business owners in the process of becoming certifi ed by the City of New York 
so that they can have an opportunity to do business with NYC. Hands-on interactive workshops and technical 

assistance are provided in order to complete the MWBE certifi cation application. 

Job Development Workshops and Referrals
Topics include (1) Resume Development; (2) Finding the hidden job market; (3) How to prepare and have a successful 
interview; (4) How to identify transferable skills that can expand job search options; (5) Use your time as a volunteer, 

gain practical experience and paid employment (6) Networking tips (7) Employment interview tips. 

CACCI SCORE Small Business Counseling
 SCORE conducts weekly confi dential business counseling sessions on 

“How to start, manage and operate a small business.”

Free and by Appointments Only – Take Advantage of these Workshops.
 Register Today! FREE  Small Business Workshops

 Contact CACCI at: (718) 834-4544
 Thank you for your support! Become a member of CACCI

Dr. Roy A. Hastick, Sr., President/CEO/Founder
These workshops are made possible by the New York City Council – Brooklyn Delegation
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BY SHAVANA ABRUZZO
“Money makes the world go 

round,” famously sang Liza Min-
nelli and Joel Grey in the 1972 big-
screen classic, “Cabaret.”

Susanne Walker, a financial jour-
nalist at Bloomberg News, agrees 
wholeheartedly.

“Finance is essential to the exist-
ence of the human race,” she says. 
“It determines a person’s supply of 
food, clothing, and shelter, the rise 
and fall of governments, and the 
success or failure of corporations.”

Walker’s work tracks the biggest 
corporation of them all — the U.S. 
government. She keeps her readers 
— an impressive line up of finan-
cial traders, strategists, professors, 
economists, portfolio managers, 
and politicians — up to date on 
the complexities of Treasury bonds, 
one of four tools in Uncle Sam’s 
debt-financing arsenal.

OCCUPATION: Financial 
journalist.
COMPANY: Bloomberg News.
CLAIM TO FAME: “Delivering 
the nation’s fi nancial health to 
my readers.”
FAVORITE PLACE: “Pompei, 
Italy.”
PERSON I ADMIRE: “Hillary 
Rodham Clinton because she 
exudes strength and confi dence 
in the face of adversity.”
PERSONAL MOTTO: “Focus 
on the solution.”
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SUSANNE WALKER Financial journalist reports on the 
nation’s economic health and wealth ][

John Q. Public and Jane Doe 
might need a college degree to 
understand even the headlines that 
cap her erudite reports — among 
them, “Treasury 5-year yield at 
record low after retail sales fall” and 
“US 10-year yield touches 3-month 
low on Europe-debt concern.”

Walker, 36, who emigrated from 
Jamaica in 1990, has made a career 
out of high finance because of its 
widespread influence on politics, 
the economy, and our quality of 
life.

“Treasuries are important to 
the overall health of U.S. finan-
cial conditions because the yields 
on the securities are used to help 
to set interest rates on various 
loans, including mortgages and 
car loans,” says Walker, whose job 
intensifies during economic, politi-
cal and financial slumps. 

“I have to explain to the rest 
of the world how the events are 
impacting U.S. Treasuries and the 
ripple effect it has on borrowing 
costs,” she adds.

A global financial meltdown was 
mounting, when Walker started at 
Bloomberg News in 2009.

“Investors feared America and 

the rest of the world would collapse 
into another great depression,” says 
the reporter, who makes her living 
covering economic crises.

When the government shutdown 
last month, she was tasked with 
finding out how the impasse would 
affect national borrowing costs — 
an ongoing story for Walker.

“As U.S. policy gets pushed into 
next year and the White House and 
Congress continue to battle over 
the budget, I will be on the front-
lines explaining to America the 
impact on Treasury yields,” says the 
writer, who works in her company’s 
Manhattan office, tracking prices 
and revenues from an electron-
ic system, and interviewing Wall 
Street professionals throughout the 
day to cover fluctuations in real 
time.

Finance is a grassroots move-
ment for Susanne Walker — a 

former vice president of the New 
York arm of the Jamaica Labor 
Party — and every day provides a 
fresh opportunity to apprise the 
world about the universal commod-
ity that makes it tick.

BY SHAVANA ABRUZZO
Art and design were born to be 

stars, notes Yasmin Spiro, associ-
ate director for marketing at Inte-
rior Design magazine.

“They change the way we see 
life,” she says. “They will always 
be important.”

Spiro’s work at the trade pub-
lication — an industry bible — 
includes developing events and 
competitions that hail architec-
tural and design excellence on an 
international level.

Last year’s “Best of Year” con-
test awarded the prized plaudit to 
winners from around the world in 
100 categories — including office, 
residence, kitchen and bath, and 
showroom — culminating with 
a four-hour ceremony in Battery 
Park, Manhattan, with a portion 
of the proceeds benefitting Hur-
ricane Sandy victims.

Those four hours took near-

OCCUPATION: Associate 
marketing director. and visual 
artist.
COMPANY: Interior Design.
CLAIM TO FAME: “I take a 
creative approach to anything 
I do.”
FAVORITE PLACE: “My 
parents’ farmhouse in St. Ann, 
Jamaica.”
PERSON I ADMIRE: “My 
editor-in-chief, Cindy Allen, 
because she cares about every 
detail of design.”
PERSONAL MOTTO: “Life 
imitates art far more than art 
imitates life” — Oscar Wilde. 

BIO FILE

YASMIN SPIRO Design doyenne adds 
beauty to our lives ][
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ly a year to coordinate, accord-
ing to Spiro, 39, a former design 
manager at the Brooklyn Acad-

emy of Music, whose team solic-
ited and sorted through submis-
sions, brainstormed the signature 
design, and set up a website.

“I worked the creative end,” 
says the Jamaican American, 
whose services have been sought 
after by the likes of Martha Stew-
art and the Metropolitan Museum 
of Art.

Being art-smart runs in her 
family. Her father is an architect, 
her mother is an artist, and Spiro 
is a studio artist and founding 
member of tART, a women’s col-
lective in DUMBO.

Her eco-friendly installations 

are thought-provoking. 
“Tracking” made from salvaged 

wood recreates the now-defunct, 
168-year-old Western Jamaica 
Connecting Railway, the first rail-
way line built in the British West 
Indies, and a piece of history she 
once traveled along as a child, 
when it was still in use.

“We passed through the back 
neighborhoods, shanty towns, 
and farm areas, it’s a vivid mem-
ory,” says Spiro, who exhibited 
the installation at a Caribbean 
art show at Florida Gulf Coast 
University, alongside the work of 
renowned late Cuban artist Ana 
Medita.

“Hanging,” another Spiro 
installation made of raw materi-
als, depicting an abandoned draw-
bridge suspended in mid-air, was 
shown at Art Basel in Miami.

Yasmin Spiro has her own take 
on why art and design will always 

be a part of our lives.
“We have a visceral attrac-

tion to it,” she says, echoing the 
famous words of poet John Keats, 
“Truth is beauty, beauty is truth.”

“ART AND DESIGN –
THEY CHANGE THE 
WAY WE SEE LIFE.
THEY WILL ALWAYS 
BE IMPORTANT... WE 

HAVE A VISCERAL 
ATTRACTION TO IT.”
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BY SHAVANA ABRUZZO
“You can’t get from point A to 

point B without a car,” says car 
dealer Jordan Wright. “You need 
that car to make a living.”

Wright helped to seal the deal 
on 2,000 automobiles last year — 
around five a day — as general man-
ager and finance director at his fam-
ily’s Quality Auto Mall in Rutherford, 
N.J., the state’s second largest Ford 
dealership of new and used cars.

To say he is an automotive expert 
is an understatement. 

As a teenager, Wright, 32, 
unloaded trucks, stocked parts, 
and washed vehicles in the Mount 
Vernon showroom his father, Cecil 
Wright, opened in New York 20 
years ago. After college, he learned 
about car finance and inventory 
management at the family’s second 
Ford retail outlet in Elmwood Park, 
N.J. The two companies have since 

OCCUPATION: General man-
ager and fi nance director.
COMPANY: Quality Auto Mall.
CLAIM TO FAME: “Provid-
ing a superior customer service 
experience.”
FAVORITE PLACE:  “The golf 
course.”
PERSON I ADMIRE: “My 
wife, Lauren Wright, for her 
strength and perseverance.”
PERSONAL MOTTO:   “If it 
was easy, everybody would be 
doing it.”

BIO FILE

JORDAN WRIGHT Car dealer is in the driver’s seat 
at his family-owned company ][

merged into the full-service Ruther-
ford facility.

“My dad started me from the 
ground up, and I’ve worked every 
different position in the dealership,” 
says Wright, who can still be found 
putting a soapy loofah to a wind-
shield and moving cars about the 
showroom.

The Jamaican American’s time 
has been time well spent — for the 
buyers. Their “thank you” letters 
are proudly tacked on a board in 
the customer service lounge, along-
side Ford’s valued President’s Award, 
much to the seller’s satisfaction.

“I make sure customers are 
pleased with their experience,” says 
Wright, adding he gives as much 
attention to the custom-car hound 
ordering a 700-horsepower Mustang 
as to the seniors on a fixed income 
looking to buy an economy vehicle. 
“I want them all to feel as if they are 
spending a lot of money, no matter 
how much it is.”

He extends the same regard to his 
70 employees.

“Everybody knows something 
about somebody’s family here,” says 
Wright, whose friendly, hands-on 
approach is well reputed in a busi-
ness where referrals make up a sig-

nificant portion of the customer 
base.

He values those references. 
“When somebody says, ‘Someone 

sent me down here,’ that’s what 
really sells the car,” says the hono-
ree, whose own show of support is 
evidenced in his inroads into the 
community, where he lends a con-
vertible for the annual Labor Day 
parade for the mayor to ride in and 
teams up with local sports teams 
for charity, in a gesture to his own 
sports background. 

Wright was a four-year starter on 
the two-time conference champion-
ship football team at Muhlenberg 
College, and voted all-conference for 
three years in a row.

The company’s track record is as 
sporting — and multi-generational, 
too.

“I’ll see people that my father sold 
cars to back in the 1970s, and now 

they’re bringing their grandkids 
in to the dealership,” says Jordan 
Wright, who is in the driver’s seat. as 
he leads a new generation through 
a highly competitive industry with 
skills developed in the trenches.

BY SHAVANA ABRUZZO
Caribbean or American. The 

dilemma stumps many second-
generation Caribbean Americans 
— but not cultural entrepreneur 
Shelley Vidia Worrell, whose 
parents hail from Trinidad and 
Tobago. 

“My Caribbean identity is baked 
in me, but I stopped trying to 
prove my Caribbean-ness because 
I don’t need the validation,” says 
Worrell, founder of caribBEING 
arts and culture company, who 
visited 25 islands, only to be told 
by some inhabitants that she 
wasn’t Caribbean enough. 

They should only know. The 
Flatbush entrepreneur, a former 
digital media executive whose 
bosses included Google and Time 
Warner, gave up her lucrative 
career to work unsalaried with a 
team of volunteers on caribBE-
ING and its flagship event, the 

OCCUPATION: Founder, chief 
curator, and cultural entrepre-
neur.
COMPANY: caribBEING, the 
Flatbush Film Festival, and 
Worrell Media Group.
CLAIM TO FAME: “I was 
able to turn my passion into 
something tangible and take it 
around the world.”
FAVORITE PLACE: “The 
French Caribbean.” 
PERSON I ADMIRE: My 
parents, Marva Samaroo and 
Ethelbert Worrell, for being pio-
neers and visionaries.”
PERSONAL MOTTO: “Trust 
yourself. You know more than 
you think you do” — Dr. Spock 
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SHELLEY WORRELL A cultural entrepreneur who 
brings the islands to the world][

T WENT Y UNDER FORT Y

Flatbush Film Festival, to share 
Caribbean arts, cinema, and cul-
ture with audiences here and 
overseas.

Worrell, 36, who recently 
formed the Worrell Media Group, 
debuts emerging artists and 
acquaints new generations with 

such established ones as filmmak-
ers Horace Ové and Storm Saulter 
at festivals, exhibits, and trade 
shows, including the Caribbean: 
Crossroads of the World exhibi-
tion at the Queens Museum of 
Art, the Summer Film Academy 
in Poland, the Caribbean Film 
Forum and Market in Cuba, and 
the Pan-African Film Festival in 
France.

Worrell says Ové, who holds the 
Guinness World Record for being 
the first black British film-maker 
to direct a feature-length film, was 
pleased about the renewed attention 
for his movies, including “Pressure” 
(1975) about a Trinidadian man 
adrift between two cultures.

“He was excited that we resur-
rected his film,” says Worrell, who 
conceived the Flatbush Film Fes-
tival as an undergraduate Carib-
bean Studies student at Brooklyn 
College.

The showcase has since added 
an art program and a larger cul-
ture series, in conjunction with 
Tribeca Cinema, Maysles Cinema, 
El Museo del Barrio, and MoCA-
DA. But Worrell remains mindful 
of the community where she was 
born and raised, and where she 
still lives on a leafy block that has 
won green-thumb awards.

“Flatbush is one of the largest 
Caribbean ‘cities’ in the world,” 
says the honoree, who hosts an 
annual summer pop-up film series 
so her neighbors can view classic 
and contemporary cinema for free 
at area venues, such as the historic 
Flatbush Dutch Reform Church.

Caribbean Americans look-
ing to be beamed to the bustling 
islands of their forefathers — if 
only for a few hours — have an 
open invitation from Shelley Vidia 
Worrell.

“We have built an open plat-

form so anyone can participate in 
Caribbean arts, culture, and iden-
tity,” she says.
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ork College not only opens doors of  opportunity, we open eyes to what is possible and spark aspira-
tions.  We inspire our students to dream big and then equip them with the skills to create a new real-
ity.  From a core liberal-arts platform, we have built out a cutting-edge curriculum that keeps pace with 
today’s in-demand jobs and global career paths such as medicine, science, law and transportation. 
York College offers more than 40 major disciplines including Accounting, Art History, Biotechnology, 
Business Administration,  Communications Technology, Computer Science, Economics, English, Fine 
and Performing Arts, Foreign Languages, Music, Nursing, Occupational Therapy, Physics, Pre-Med, 
Psychology, Social Work, Speech Communications and Theatre Arts, Studio Art, Teacher Education….
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n Behalf  of  the Students, Faculty and Staff  of  
York College/CUNY, Dr. Marcia V. Keizs, 
President, Congratulates Caribbean Life’s 

“20 Under 40” Honorees as the Next Generation of
Caribbean-American Leaders!

We Wish the Publication and the Honorees Continued 
Success!
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2013 TWENTY UNDER FORTY HONOREES

AnyA Ayoung Chee MelissA ChApMAn MArC Chin AnDreW ClArKe Jinelle CrAig

Dexter english Junior george hAyWooD hAWthorne sAbrinA hosAng gAvin KhAn

CorAl King lAWMAn lynCh Kerry MCCleAn yve-CAr MoMperousse neil niChols

AnDreW pAtterson yAsMin spiro susAnne WAlKer shelley Worrell JorDAn Wright

Where the Caribbean and its  Diaspora Meet©
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